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POSTGRADUATE DIPLOMA IN PUBLIC RELATIONS 
 

 
1.0 Introduction 

 
1.1 The Postgraduate Diploma in public relations is a part-time programme designed to meet 
  the professional skills required for one to become a modern day public relations practitioner. 
  The aim of the programme is to assist students with an in-depth understanding of current 
  public relations practices and to equip them with skills required to survive in a rapidly  
  changing business environment. 
 
 1.2   These regulations should be used in conjunction with University General academic  
  Regulations for postgraduate diplomas and Faculty of Communication and Information  
  Science Regulations. 
 

 
2.0 Duration of the Programme 
 The programme consists of coursework that shall be completed in not less than 12 months on an 

intensive part-time block release basis. 
 
3.0 Entry Requirements 

3.1 The normal entry requirement for the Postgraduate Diploma in Public Relations shall be a 
minimum of a social sciences, arts or business bachelors degree of this or another reputable 
University. 
3.1.1 Applicants should have a minimum of a year of work experience in communications. 
3.1.2 All applicants must be proficient in basic computer use. 

 
4.0 Assessment 

4.1 Final examinations will be conducted in all courses towards the end of each stage.  
4.2 Examinations will be subject to external assessment. 
4.3 The pass mark threshold based on the aggregate of continuous assessment and written 

examination shall be 50 percent. 
4.4 Courses in semester I and II will be assessed as follows: 70 percent formal examinations and 

30 percent from continuous assessment. 
4.5 Supplementary examinations will be held in accordance with the general Academic regulations 

for the postgraduate diploma. 
4.6 A candidate who obtains a mark of less than 49%, but not less than 40%, may, on the 

recommendation of the Board of Examiners, be permitted to sit for a supplementary 
examination(s) in the respective course(s) failed. 

4.7 Written supplementary examinations and/or resubmission of assignments/projects shall be 
limited to two modules per semester. 

4.8 For the Postgraduate Diploma, no candidate shall be allowed to repeat a module more than 
twice. 

 
5.0 Diploma Classification 

70 % above   - Distinction 
60% - 69%      - Merit 
50% - 59%  - Pass 
Below 50 %  - Fail 

 
6.0 Award of a Postgraduate Diploma in Public Relations 

6.1 Professional skills to become a modern day public relations practitioner.    
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6.2 In-depth understanding of current public relations practices. 
6.3 Crisis communication skills to manage challenges in organisations. 
6.4 Advanced public relations skills. 
6.5 Research skills in communication, media and public relations. 
 

7.0 Minimum body of knowledge 
 
 

PROGRAMME STRUCTURE 
The Postgraduate Diploma in Public Relations is a programme comprising taught courses and a research 
project.  The programme would be done over two semesters each covering five courses to be completed on 
a block release basis.  
 
STAGE I 
IJM 7101    Public Relations Theory, Functions and Techniques 
IJM 7102    Strategic Planning In Public Relations 
IJM 7103    Media Relations 
IJM 7104    Online Public Relations 
IJM 7105    Corporate Image and Reputation Management 
 
STAGE II 
IJM 7201    Public Relations Production and Design    
IJM 7202    Internal Public Relations 
IJM 7203    Crisis and Issues Management 
IJM 7204    Public Relations Research and Evaluation 
 
STAGE III 
IJM 7205    Public Relations Project 

 

COURSE SYNOPSES 

IJM 7101 PUBLIC RELATIONS THEORY, FUNCTIONS AND TECHNIQUES 
 
The course covers the definition, history, functions and techniques of public relations in 
today’s organizations. Public relations will be contrasted with marketing and advertising and 
students will also compare the role of an in-house public relations department to that of a 
consultancy. Furthermore, the course also examines key theories in public relations, such as 
impression management theory, five step model, utility oriented model, Grunig’s theory of 
public relations excellence and others.  

 
IJM 7102 STRATEGIC PLANNING IN PUBLIC RELATIONS 

The course is aimed at assisting students to understand the importance and key features of 
a strategic public relations plan. Key aspects of strategic planning, such as environmental 
scanning, defining of objectives, target audiences, tools and calendar grid, will be studied. 
There will use tried and tested strategic planning techniques such as the 6 point – planning 
model, critical path and other key concepts related to strategic public relations management. 
Students must be aware of the significance of costing to the strategic plan.  

 
IJM 7103 MEDIA RELATIONS 

The course covers the significance of cultivating good relationships with the media and 
examines various techniques and principles required in cultivating positive relations with the 
media. Students will be provided with an in-depth understanding of the structure of the 
media in Zimbabwe. Other major areas that will also be examined include aspects of 
organising press conferences, media tours, exhibitions and press statements.  

 
IJM 7104 ONLINE PUBLIC RELATIONS 
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This course examines the contributions and implications of new information and 
communication technologies to the practice of public relations. Various techniques and cases 
of best practice in harnessing these technologies will be studied. Students will study how 
new technologies such as the Internet and Intranet can be used for business in conveying 
corporate messages to relevant publics that include customers, suppliers, the media and 
employees.   
 

IJM 7105 CORPORATE IMAGE AND REPUTATION MANAGEMENT 
The course aims at creating awareness on the importance of protecting, projecting and 
enhancing the reputation and corporate image of an organization. It will provide an in-depth 
study of the process of managing an organisation’s reputation and how to change its image 
for the better.  It will also examine how corporate image management builds upon an 
organisation’s strengths and exploit untapped image and reputation management 
opportunities. 
 

SEMESTER II 
 
IJM 7201 PUBLIC RELATIONS PRODUCTION AND DESIGN 

The course will develop skills in the designing and production of public relations materials 
such as magazines, brochures, pamphlets, fliers, websites, videos, etc. It must create an 
appreciation of the strengths and weaknesses of using any of the above forms of 
communication and the various processes that are needed to design messages and produce 
these forms of communication.  

 
IJM 7202 INTERNAL PUBLIC RELATIONS 

The aim of this course is to assist students to understand the importance, common causes 
and problems in internal communication. Key tools, types and techniques required for 
effective internal communication policies will also be examined. Students will also study how 
internal communication is linked to product and service delivery through the management of 
supervisor- employee communications.  

 
IJM 7203 CRISIS AND ISSUES MANAGEMENT 

The course focuses on identifying the types of crises that can affect an organization and 
how public relations techniques are used in crisis situations. Students are expected to learn 
how to formulate and implement a crisis contingency plan. The course will also create 
awareness in students of the importance of designing a crisis communications preparedness 
checklist. In issues management, students will be assisted to understand the key aspects 
and stages in issues management.  

 
IJM 7204 PUBLIC RELATIONS RESEARCH AND EVALUATION 

The course explains the key concepts in research such as qualitative and quantitative 
research, primary and secondary, reliability, validity and also the main survey and qualitative 
methods. These research methods are applied to public relations and will also discuss how 
practitioners can justify and demonstrate a healthy return on investment.  Students will be 
equipped with skills on how to come up with quality output and impact measures. They will 
also learn how to conduct attitude surveys and communication audits.  
 

IJM 7205 PUBLIC RELATIONS PROJECT 
The student will, under supervision and guidance, carry out an investigation into a public 
relations problem of their choice. It is expected that students will be able to show their 
knowledge of public relations issues in their research projects. They will gather, process, 
interpret and write a report on various issues related to public relations. 

 
 


